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Important Information

• This information is not for residents of the USA, Canada, Australia and 
Japan.

• This information gives only a limited, historic overview about the 
performance of Icecat. Investment decisions should
also be based on all other information available including, but not 
exclusively, the prospectus, and sections relating to
risks.

• Investing in (DRs of) shares is not without risk. An investor can lose his/her 
investment



What is Icecat: Helping Consumers Real-
Time with Buyer Orientation

Brands Love it:
• Enhanced Product

Stories
• Multimedia
• LIVE inserts in retailer 

sites
• Analytics
• Product reviews
• Recommendations
• Cross-sell/Up-sell

LEGO Star Wars Yoda 75255 (intertoys.nl)

https://www.intertoys.nl/shop/nl/intertoys/lego-star-wars/lego-star-wars-yoda-75255


What is Icecat? Multimedia Product 
Data-Sheets Currency of E-commerce



What is Icecat: Global Product 
Information Management & Syndication



H1-2022 Business Summary

• 6-month Revenues: €6.4M (YoY +19%)
• All growth organic
• 6-month Earnings: €1.5M

• YoY stable
• Because of one-off UAid expenditures

• Icecat Fund: €3M investment in VirtuaGym
• SaaS for fitness clubs and trainers
• Known for their consumer apps

• Team size: stable as hiring picks up
• Expanding Turkish office

• Noteworthy client deals: 
• Disney licensing
• Alibaba service level agreement

• Note: 
• H1-2022 figures are unaudited
• 2021 annual figures: auditor now wraps up audit

Smart Investment

Icecat is steadily improving year by year. The timing of the
exit from Hatch (where-to-buy) was “brilliant”/”lucky”, 

given current bear market valuations in SaaS



Non-financial KPIs: expansion in 
covered brands to 36,100 in H1-2022



Non-financial KPIs: +24% production 
hike to 1.3M data-sheets in H1-2022; 
datasheet cost decreased -13%



Non-financial KPIs: 8.6 Bio (+48%)
downloads H1-2022 by 106K (+8% ) users



Non-financial KPIs: Categories 
Supported



What is new? bol.com and Amazon 
multimedia (API) connections are 
operational

Iceclog: Migrating Brands to the new Bol.com API
Iceclog: New Icecat Amazon Listings API Connection for Brands & Sellers

https://iceclog.com/migrating-to-the-new-bol-com-api/
https://iceclog.com/new-icecat-amazon-listing-api-connection-is-live-for-brands-and-sellers/


Key innovations

Merged Syndy and Cedemo PIM 
environments

User Generated Content

Brand Rank Page: statistical
dashboard

Large scale production of Brand 
Product Stories (mini sites Apple, 
DELL, HP, LEGO, etc.)

Expanding interfaces to Google
Shopping, Amazon
Seller/Vendor Central,
Facebook, Alibaba/Ali Express

- Auto-generated bullet points in data-sheets
- Open source Pimcore and Magento add-ons
- Media API (media cloud)



Changes in competition: rationalization 
phase; classic global (US) competitors 
faltering
• Salsify (US): no further acquisitions
• 1WorldSync (US) rationalizes Content Solutions (CNET CS)
• Syndigo (US): no further acquisitions
• GfK announces merger with Nielsen IQ

• Advent (Nielsen IQ) has majority in combination
• Rationalization of the analytics industry
• Etilize lost VP global sales and appears no focus
• Logically brandbank (NielsenIQ) is combined with Etilize

• Productsup swoops up World Of Content (out of cash)
• Icecat: talks

• Fund: Virtuagym minority investment



Changes in the Board

New appointments per Jan 1, 2022:
• Guillaume Stritmatter CTO
• René Rozendal CBDO

The other directors and ordinary board members remain in 
post



Risks

• Consolidation and shake-out in E-commerce market
• Global Market-Places could become too dominant
• War in Ukraine might (again) disrupt local work force
• Supply chain disruptions affect e-commerce
• Investments in ventures might not continue to pay off
• Stagflation scenarios
• Depressed financial markets leading to lower valuations
• Increased competition in our PIMS space
• Modified legal frameworks regarding content use
• Other risks as identified in the prospectus and other 

communications



Impact of the War in Ukraine

• Contingency plans are executed
• After evacuation most staff returned home; some abroad
• UAid.charity is highly appreciated by UA colleagues
• Istanbul office is more than a fallback now
• Systems run all safe in the EU or US
• After a few weeks of turbulence all UA dev and editorial 

teams are back to speed
• We received many applications as a solid employer in UA
• We paused our (limited) commercial business in Russia
• The direct impact of the war on our business is 

neglectable



Questions?

Invest in Icecat, global publisher and syndicator of 
product content


